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Abstract 
This research objective is to investigate whether the use of each element of menu design 
has an effect towards customer purchase intention in Waroeng Mas Kemal Restaurant 
thus, by measuring the effects of variables of menu design that influence customers’ 
intent to purchase, this research would also give various benefits of using better menu 
design and also better comprehension of what approach of menu design elements relate 
to purchase intention. In addition, purchase intention is affected by menu design factors, 
which menu’s cover design has the most contribution, followed by font style and 
description. Meanwhile, picture and size have not an effect towards customer purchase 
intention in Waroeng Mas Kemal Restaurant. Therefore, this conclusion suggests the 
restaurant management to develop better menu designin purpose to increase sales and 
profits for their restaurant. 
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